
Supporting student mental health using immersion and 
visualisation
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Who we are

Azize Naji  

CEO/Founder at Goggleminds

Jeff Lewis

Professor of Flexible Learning
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What is the 
challenge?

Demand is rising and 
needs are more 
complex across 

anxiety, low mood and 
trauma

Many students wait 
until crisis before 

seeking help

Long waits and 
higher thresholds 

mean some students 
fall between service
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Distress Tolerance Handout

Conversations regarding which aspect of 
support to focus upon led to this self-
soothing tool used by CMU Student 
Support services.

Ensuring we were creating something as an 
adjunct to traditional service provision, not 
replacing what was already available.
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Framing the challenge

The project will deliver a virtual environment as an 
additional resource to support student engagement and 
improve accessibility to the support available.
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Conceptualisin
g 
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Background research

0

1

2

3

4

5

6

7

Calm Headspace Headspace,
Calm

(blank)

Previously used apps Participants who had 
Used VR for Relaxation

Participants who had 
Used VR for Anxiety 

Reduction



          Commercial in Confidence                                                                        ©2021-2025 Goggleminds® Ltd. All rights reserved

Results
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Achievement
s
1. Fall in anxiety although more research is required

2. Potential for cross sector use

3. Wide stakeholder engagement 

4. Research publications and conference presentations 

Next steps:
• Expanding research to include a multi site RCT

• Expanded library of environments 

• Personalisation of experiences 

• AI controller…



Thank you 

For more information please 
contact: 

azize@goggleminds.co.uk
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